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The King Fish Bay Ribbon Cutting held by the Brunswick County Chamber of Commerce
on November 13 at 9375 Beach Drive SW, Calabash. From left to right:
1st row: Cherri Cheek; Cecelia Herman, Calabash Commissioner
2nd row: Jim Wiseman; Cathy Altman, President Brunswick County Chamber of Commerce
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Searching For The Sun
By Don McCauley

I don't consider myself to be much of a world traveler. Oh yes, I've been a few
places. Just enough to know that I love traveling and, given my druthers, I would
prefer to live on a South Pacific Island somewhere, or perhaps a green and exotic
faraway mountain somewhere. 

Like so many others,
I moved to North
Carolina for the weather.
I much prefer the bright
sunshine to the old
cloudy, dark and dank
hills of Pennsylvania.
Though I live just a few
yards from the ocean, I
nonetheless still dream
of even more beautiful,
unusual and strange
places.

There is one among us though who, though extremely well traveled, has plant-
ed his formerly wandering feet firmly right here. And he is glad of it.

Martin Pesek, owner of the new Sunshine Café, has been and lived in places we
might only dream about and others we wouldn't even want to think about. 

Martin is originally from Czechoslovakia. He chose to leave after the Russian
invasion in ‘68 and obtained political asylum in Switzerland. He graduated from
the Lausanne School of Hotel Management and contracted a serious case of wan-
derlust. His travels took him to places such as the Seychelles, the tiny islands in
the middle of the Indian Ocean. Then Africa, Sierra Leone, the Ivory Coast and
the beautiful South Africa. Then on to the Caribbean. All those places we all pay
tons of money to visit. Martin actually lived and worked in such places.

“My last gig was the K-Club on the island of Barbuda,” he told me, “But, after
a solid year of waiting for management to finally open the club, I moved on and
went back to Switzerland. There I was project manager for the Holiday Inn and
Ski Resort, a beautiful place in the Alps.”

“I eventually opened up a nightclub there that seated about 2000 people. Then
another. But after 20 years of gray skies and rain (ever wonder why it’s so green?)
it was time to look for sunshine.”

Martin came here in 1986 on vacation with
some friends. He met his wife Tammy in
Wilmington. The rest, as they say, is history.

Martin found some sunshine alright. The
Sunshine Café in Shallotte. 

However, not only did he find it - he has com-
pletely remade and reinvented the Sunshine
Café and has turned it into one of the brightest
(pun intended) spots in town.

Martin's long years of experience in the food
and beverage and service industries shines
through here. The old favorites from the menu
are still there, but there are some inviting new
dishes to please just about everyone in the fam-
ily.

The old Sunshine Pancake House had a repu-

tation for serving the “Best Breakfast In Town.” That is certainly still the case, but
this time with a few improvements. The standard breakfast can be had, but now
one can also partake of dishes such as Eggs Benedict. The omelet choices are fan-
tastic, featuring items such as the Western Omelet, the Southwestern Omelet, the
Greek Omelet, and the Philly Cheese Steak Omelet. There is even a Shrimp
Omelet, a Surf and Turf Omelet and, not surprisingly, a fantastic dish entitled the
Sunshine Omelet.

For those not into eggs there is a full lineup of waffles and pancakes, covered
with every kind of type of fruit, nut and syrup one might imagine. There is also a
complete lineup of all the traditional breakfast choices such as bacon, sausage,
ham, grits, biscuits, gravy, cereal and fruits. 

Breakfast is just the start of things at the new Sunshine Café. Lunch features
some of the greatest burgers and salads to be had this side of the Cape Fear
Memorial Bridge. I am an eater of salads. I am an expert. I cannot be fooled. I
know a good salad when I see one. This place has some great ones. Though my all
time favorite is the Caesar Salad, I find that when here I am tempted out of my
routine by items such as the traditional Chef Salad, the Shrimp Salad and a great
Taco Salad, to name but a few.

For those who might pre-
fer something a little hardier
there are a wide variety of
sandwiches and great burg-
ers. In addition to the Bacon
Cheeseburger, the
Mushroom Swiss, the Chili
Cheeseburger and others,
there are several you don't
see round these parts much,
such as the Frisco Burger.
There is even a choice enti-
tled the All Burger Burger. It
is a half pound burger. I'll
allow you to guess at the rest.

There are 10 choices on the sandwich menu that includes a Fried Flounder
Sandwich. There are chicken sandwiches, club sandwiches, ham sandwiches, tuna
sandwiches and on and on and on. Not only are there sandwich choices but there
is also a full menu of wraps available.  

The platters include Liver and Onion, Fried Chicken, Shrimp and Seafood
Platters. Of course, all of the above choices come with a full compliment of sides.
The Sunshine Café offers a great breakfast, daily specials, fantastic lunch items
and more. They also offer both senior specials and kids specials. 

It would be hard to beat the menu choices available at the Sunshine Café. But
food is not the only reason we go out to eat now, is it? Atmosphere and service are
two important considerations when choosing a dining or meeting spot. The
Sunshine Café has been nearly completely remodeled. It is airy and it is fresh.
There is plenty of  . . . well . . . sunshine. As for the service? It is exemplary. I will
personally vouch for that. The pricing is the lowest you will find anywhere for
selections such as these. 

The Sunshine Café is now even available for private parties. And there is free
delivery within Shallotte.

Not only can one find a bright spot in this world - one can also create a bright
spot in this world. Martin Pesek has done just that with the new Sunshine Café.
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Intrigued by the friendliness of business and services in Brunswick
County Don McCauley, a local marketing and publicity consultant, deter-
mined to see if he could put his finger on the subtle difference that makes
this area such a pleasant place to do business.

He continues to canvass local business owners with his favorite question
-- What is your number one priority, your primary focus in all your business
dealings?

This is Part Two of this continuing series:

Sande Gunther- Scrapbook Addict

“One on one customer service is
our first priority,” Sande told me, “I
make certain that each of our cus-
tomers is greeted upon entering the
store. And selection is extremely
important. Many stores offer a few
products here and a few products
there. But here, we specialize in our
field. This results in a much wider
selection of scrapbooking and card
materials. We have something for
everyone. Sports, school items,
Disney items, you name it. The
choices are virtually unlimited . . . ”

Sande does not exaggerate. This store is literally filled to bursting with
items of all size, shapes and description that allow one to forever revisit and
relive those memories that pass by so quickly. 

Steve Mundy - Miracle Ear

Steve Mundy of Miracle Ear has a unique perspective on this question.
He has been around the proverbial

block more than a few times. His
experience and professionalism
show through in every word he says
. . . 

“Exceptional quality at the best
price anywhere is our number one
priority in our dealings with our
clients. We have the ability to offer
the same, extremely high quality
products as any dealer in the local
area. Our prices though can be as
much as 30% less for the exact same

product. I urge everyone to explore all
their options and then give us a call. We can, as a rule, always come in much
lower than any other service in the Brunswick County area.”

“A close second would be our communication with our clients. We take
the time necessary to make certain our clients thoroughly understand every
detail in the process of improving their quality of life by improving their
hearing. "

Jeremy Sutphin & Steven Howard - Movie Matrix

“Exceptional customer service is our number one business practice,”
states Jeremy Sutphin of Movie Matrix. “I entered this business while I was
still in high school. It is practically
the only thing I've ever done and I
love it!”

The attitude of these two entre-
preneurs shows through in every-
thing they do. The store is beautiful
and immaculate. They take even
more care with their base of local
and seasonal customers. 

“We are a small store and we are
the only one in the area. This
allows us to offer unparalleled cus-
tomer service. Reserving movies, and even making phone calls to regular
customers when a movie comes in we know they would like to see is just
one example of our commitment to high quality service. This is why we
have so many satisfied, repeat customers. We built a membership of over
4000 people since last April. I have built several stores from the ground up.
Our service to our customers is responsible for our success. We would never
want to do anything else.”

With that kind of attitude and style, I don't believe they need ever worry
about doing anything else.   

Shallotte Insurance Services Inc. - Holly Biasi

“I have been involved in the insurance industry since I was 15 years old,”
Holly told me, “so I have a very good idea regarding what our clients want

and need. 

“The number one priority in
regards to dealing with our clients
is service and thoroughness. We
take our time with our clients to
assure they are getting the proper
coverage. My mother, Cindy Reed,
is with Farm Bureau and I inherited
many of my business values from
her.

About 90% of our business
comes from referrals from our cur-

rent clients and other agents, so we are doing something right.”

Best Business Practices
Brunswick County Businesses Continue Practice of Value,
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Rhonda - Starheel Properties in Calabash.

“Our number one focus is on
providing total solutions for our
clients," she told me, "We are
involved with all facets of the real
estate industry, offering new list-
ings and selling properties in the
area. We also specialize in proper-
ty management. We make owning
and renting property nearly trou-
ble free for the owner, while pro-
viding upkeep services to the ten-
ants as well.” Sounds like the
proverbial win/win scenario.

“A very high number of clients come to us as the result of referrals from
our current clients, so that really says it all. The high number of referrals we
receive proves that our clients are satisfied with the work we do for them.”

Ken DeYoung - Shallotte Health Foods

“Our number one focus is on providing the highest quality,” Ken told me,
“at a fair price. Everything we offer
is all natural, nothing is synthetic. If
we don't have it in stock, we can get
it very quickly.”

Being a health nut of sorts, I was
intrigued by this. 

“Another of the advantages we
offer here is the ability to compare
products from many suppliers. Our
clients are very aware of what they
are putting in their bodies, so this
becomes important to them. Not all

health products are the same, as you know.  Peg, a member of the staff here,
is extremely knowledgeable. We also offer senior discounts to attempt to
keep the prices very low for our clients.”

JoAnn Johnston - Blue Heron Gallery

“Quality. Price. Original design.” JoAnn did not hestiate for a single sec-
ond when asked the question. 

“Nearly 50% of the items here are one of a kind, original pieces of art.
Blue Heron Gallery is a little different, as I work one on one with the artist
who creates each piece. No warehouses or anything of the kind.”

JoAnn moved here about 10
years ago from south-central
Pennsylvania, seeking a warmer
climate and started Blue Heron
Gallery. “I enjoy every minute of
it,” she told me, “it’s simply a
wonderful environment in which
to work.”

“My customers and clients
especially enjoy the fact that I can
often special order pieces directly
from the artist. That is something
very few galleries can claim.”

(I will personally vouch for that. This place is amazing. You might want
to check out all the offerings during their Holiday Open House being held
November 23rd and 24th starting at 10-am..Don)

Michael Pease - Total Computer Solutions

“Customer service is the most important thing on our list of to do's,”
Michael Pease of Total Computer Solutions told me, “Just taking the time
to explain about what one could do to protect their computers or their fam-
ilies from ‘not so nice’people out there on the web. I really enjoy what I do
with computers, I look forward to the puzzle that sometimes presents
itself.”

Total Computer Solution does it
well, as he recently solved a comput-
er problem for me in no time flat.
Trying to keep up with all the
changes in the industry takes up a
fair portion of my day. Mike and his
staff of 5 are completely on top of
things and have been doing this for
over 7 years now. Repair, virus
removal, setup, installation and
training. You name it; they do it.

“The only thing consistent in
computers is that everything

changes,” Mike said, “Upgrading  your computer as you go along will
reduce the need of a replacement when it is time.”

-- See more of Brunswick’s Best Business Practiceson page seven

Quality, CustomerService --Part Two Of Continuing Series
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It’s the season. Holiday shopping is upon us. Sometimes when you are
looking for something a little different, not the “same ole same ole”, it
might be closer than you think. Right near by at a local shop. That ‘perfect
gift’ might be just around the corner so to speak and not require a trip to
Wilmington. You might not even have to leave Brunswick County. Think
of the gas you could save!

Want a unique shop where you can browse and pick up
that special, one-of-a-kind gift? Try Bubbles and Dreams
on N. Howe St. in Southport.  Here you can find novel
gift ideas in a charming atmosphere that you won't feel
in department stores. Gifts like beautiful seashell towel
holders and exceptional bath and bed accessories, as well
as unique bedding ensembles and embroidered towels to complete a special
décor can be found there. Need to special order something?  No problem
here. Personal service from Lyn and Liz will make your holiday shopping
a snap!

Worn out from walking the mall and not finding anything? Want to shop
from your seat instead of your feet? Have your gifts wrapped for you? Men,
do you need a gift with razzle dazzle or perhaps the perfect little “pillow
gift” to please that special woman in your life? Call Lynda Coughlin, a
Mary Kay Independent Beauty Consultant. She has gifts to choose from to
suite all ages and types of women, from your babysitter to your Mom, and
in all price ranges. Still not sure if the Bella perfume or Body Care Gift Set
is the correct choice? How about a gift certificate. A gift certificate fits all
sizes and just may tickle someone's fancy.  The very best part about this is
- Ms. Coughlin will come to you! Talk about pampered shopping.

Next on my list are the Decorating Divas. They have beautifully 
fashioned totes and purses to match every personality and style. Or, 
you choose the style, size and fabric and let them create your own one-of-
a-kind signature bag. Give yourself a gift of a purse or order purses and
totes for the women friends in your life. Special totes for those “girls”
weekends can be the perfect gift for women who have everything. Do it.

They'll love you for it.

Moved to the area recently?  Maybe you have decided
to treat yourself this holiday to customized window treat-
ments that are not off the rack or out of a catalog. You
know window décor that reflects your individual person-
ality and is some thing that no one else has. You pick

your fabric and the Divas design window treatments and pillows to make
your home really yours.

Last, but not least, is Island Soap and Candle located in Holden Beach.
Candles are made from soy wax that is soot free, therefore environmental-
ly friendly.  One neat aspect of these candles is the soothing nature of the
melted wax.  While these soy wax candles burn you can dip into the wax -
no, you won't get burned - and rub it into your dry skin.  The feeling is pure
luxury!  Island Soap and Candle's Shea butter body cream can be used on
all body types and helps heal and soothe itchy, irritated and broken skin.  It
reduces wrinkles and age spots and helps heal sunburn.  One of the newest
items is "Bug Off" bug repellent candle.  Just rub some of the melted wax
on your arms, legs and back of your neck to repel most crawling and fly-
ing insects.  Island Soap and Candle products are available at Bubbles and
Dreams or online www.islandsoapcandleco.com. Happy shopping! 

Shop Local!
Shop Smart!

By Bethany Frazier
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continued from page five

Miramar Latin Deli - Edson Alegre & Carolina DePombo
“Quality food and phenomenal customer service!” So answered Eddie

and Carolina of Miramar Latin Deli in Ocean Isle Beach. 

“Miramar is unlike any other restaurant around,” said Carolina, “the
majority of our items were personally created by Eddie and myself. All of

the menu items are named after Latin
American countries. We use only
quality ingredients and have put
together a menu featuring the items
that we enjoy the most. Both Eddie
and I are passionate about food and
we have a strong understanding of
customer service."

It appears as though they under-
stand more than just this. They also
understand that people LOVE to
EAT! The menu choices are so
numerous that one could eat here
every day of the week for a very long

time before sampling everything on the menu. If you have not tried
Miramar, you really need to, as there is something here to please just about
anyone. 

The specialties include primarily Cuban sandwiches, wraps and Panini.
A good example of the fare offered here is the ginormous Uraguay
Ultimate, which includes pork, ham, turkey, pepperoni and salami, two
types of cheese and basically everything but the kitchen sink. 

I asked Eddie and Carolina about their plans for the future. “We see our-
selves in a larger place, but in the same general area,” they replied, “We
expect to build a strong local following.”

Those of us in Shallotte would be wise to take the short drive to 7026
Beach Drive in Ocean Isle, if for no other reason than to experience what
the residents of Ocean Isle already know . . . Miramar is simply, in a word,
great!

Carmella’s
“Consistency and quality,” was

the answer I received from Jack
Balkus of Carmellas. 

The quality component of that
formula was what really struck me
about Carmella’s. Being new to
Shallotte, I was most likely the only
person in the county never to have
set foot in the place. When I did, I
was quite taken aback by the atmos-
phere here. It is literally gorgeous, if
one can describe a restaurant in
such a way

“We’ve been here about six years now,” Jack told me, ‘and we of course
offer Italian specialties. We also specialize in seafood, steaks, chops and
our famous crab cakes.”

Casual fine dining is simply what Carmella’s is all about. Jack spent
many years in the computer field before venturing into the vast domain that
is world of food and food service. Attention to the smallest detail is
extremely important in the world of computers. Jack has managed to
smoothly transfer his innate skills to this new landscape.  His talent shines
forth in every aspect of this establishment, from the succulent menu items
to the comfortable full service bar, from the spacious fireside dining room
and yes, down to and even including the restrooms, designed and hand
crafted by Jack himself. 

Carmella’s is the kind of place that you might visit when special guests
come to town, or perhaps when it’s time to pop that all-important question
to that special someone. 

Jack and his wife Bette Ann have managed to combine a feast for the
palate with a feast for the eyes. The end result is that Carmella’s offers up
what all of us desire in a great dining experience: Atmosphere.

Don McCauley, ICM, MTC, CH is an independent advertising and pub-
licity consultant. He is the founder of the Free Publicity Focus Group and
is the author of "Top Ten Secrets To Getting Free Publicity For Your
Business Or Organization". He can be reached by email at don@heavenon-
earthsystem.com or visit http://www.freepublicitygroup.com.

Best Business Practices -- Part II, continued

7901 E AST OAK ISLAND DRIVE

OAK ISLAND, NC 28465
910-278-1234
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Holiday times mean oodles of stress. It takes the joy out of a season for many peo-
ple at is a time meant to be full of fun with family and friends. Hurry to get every-
thing done in time for everyone to be happy seems almost impossible. 

This year de-stress your life. Consider using a caterer to help you entertain.
Whether it is a small family gathering or a big social gathering, let someone else pre-
pare and cook for you. This year, enjoy the season! Give yourself the opportunity to
shop and wrap gifts ahead of time.  Spend your time mingling and talking at the hol-
iday gatherings and parties. Visit with friends and loved ones. Don't worry about the
food shopping and preparation. In short, treat yourself this Thanksgiving, Chanukah,
Kwanza, Christmas, and New Years to the help of a professional…a caterer! Let the
pro handle your family dinners or parties for you. Be a guest at your own gathering.
Give yourself the gift of enjoyment this year…after all you are worth it!

Some of the great local caterers in Brunswick County are affordable and accom-
modating. Don't wait. Pick up the phone immediately. Call now in advance. Get their
catering menus so together you can plan a catered affair to remember. You might
want to order trays of appetizers that can be picked up and reheated, or special fin-
ger food or desserts. Time is ticking away and there is not rule that says that you per-
sonally must cook and bake to entertain guests. Go ahead make this a holiday you
will remember.

Note: Not needing a caterer doesn't mean that you can't treat yourself to an
evening out with family and friends. All of these restaurants are open for a great
dine-in meal out (YOU DO NOTCOOK!). But, call ahead for hours and even reser-
vations, because after all it is the holidays and they are busy too and might even be
closed part of the holidays to be with family as well.

l Turtle Island, located at 6220 E. Oak Island Drive, on Oak Island, is owned
and operated by Kim Kerr, Gerald Leonard, and Jeff Todd  and can be reached at
910-278-4944, www.turtleisland@ec.rr.com. Turtle Island offers some of the most
sumptuous appetizers like jumbo scallops wrapped in bacon and crabmeat stuffed
mushrooms that melt in your mouth. “We pride ourselves on quality and creativity
when it comes to catering and customers know that they can trust us to deliver a great
dining experience.”

l Taylor Cuisine Café and Catering, Inc. can be found at 731 N. Howe Street
in Southport, 910-454-0088, www.taylorcuisinecatering2.com, specializes in south-
ern eclectic selections like fried green beans accompanied with a remoulade dipping
sauce and double layer sweet potato cheesecake to name just two. Karen Taylor says

The Holidays ….Why Not Tr eat 
By Joanne Hennessy 
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“My philosophy on catering is to make sure that the guests and the host are both have
a memorable and satisfying dining experience. Proudly I do all I can to ensure a suc-
cessful event for you. We cater to your taste and Taylor to your budget.” Taylor's will
close for Thanksgiving weekend and from Christmas through New Years…so act
now.

l LaRosa's Italian Deli at 607 Howe Street in Southport specializes in, what
else but, the richness of all things Italian. Jim Rose says “We cater events of all sizes.
During the holidays customers want the specialty dishes that are reminders days
gone by, of Thanksgiving and Christmas Eve and Christmas Day celebrated at home,
with all the relatives. They want meats and cheeses and pasta dishes that signify true
Italian home cooking. They ask for trays of Italian cookies, antipasti’s, and lasagna
and broccoli pasta to name a few. We also have special baskets to give as gifts.”

l The Golden Corral in Southport, at 5059 Southport Supply Rd, 910-457-
9425 offers and affordable catering opportunity that fits the need, taste and budget.
Dewayne Morin, owner says, “Let us do your home cooking for you this year.
Whether you come to our restaurant or pick up a prepared feast, you just rest your-
self and enjoy!”

l Carolina Winghouse, 1673 N. Howe Street, Southport, 910-454-8076, newly
opened, has more than ten styles of wings and twenty kinds of brews. Order your hol-
iday wings for pick up to enhance your holiday party. 

l Tamer's and Tiger's Eye restaurants,  910-278-1709, located off Highway 17
at Ocean Ridge Plantation, offer catering services to the locals at Ocean Ridge,
Ocean Isle, Calabash, Sunset Harbor and  Southern Brunswick County as well as into
North Myrtle Beach. Let them cater for you or join them during the holidays for a
very special dining occasion. 

l Angelo's Brick Oven Pizza and Bistro, in the Shallotte Crossing Shopping
Center, 910-754-2334, is open 11 am to 10 pm daily and has a fine selection of deli-
cious pizzas, Strombolis, pastas, calzones and seafood specialties to choose from so
your catered event will bring back memories of  “mama's home cooking.”

l Sunshine Café 126 Holden Beach Rd., Shallotte, 910-754-9339, is a great
choice for catering your holiday party in home or on site. The newly-remodeled
restaurant seats up to 140 people (100 buffet-style). Owner Martin Persek, says,
“Let's talk and choose a menu that reflects what you want to have us cook and pres-
ent what represents you to your guests.”

eat Yourself to a Catered Af fair!
nnessy Thompson



www.sisterpublications.com

10 - your BrunswickMar ke tplace November-December 2007 Volume 2 wNumber 3

Selling Your Business?  Check Out the Buyer and Don't Be the Bank
By Kenneth Campbell

You started your company from scratch and worked day and night, nur-
turing it along.  Now, it has grown beyond even your expectations.  You
found the American Dream and established your own thriving small busi-
ness.

Now, the time has come to move on.  Maybe retirement is in your near
future, maybe dreams of a new and different business venture.  Whatever
the reason, you are ready to sell that company and enjoy the fruits of your
labor. 

Here are a few tips to help you avoid some common pitfalls in the sale
of a small business.

Interview Your Buyer
The success of a small business often relies on subjective criteria.

Consider the work you put into your own company - marketing efforts,
attention to quality, daily overview of customer demands, and all the per-
sonal touches that cannot be measured.

Interview potential buyers extensively to see if they have the experience,
business acumen and work plan to keep the business going and growing.
Ask tough questions about how they intend to operate the company.  Many
people have no idea how much daily effort it takes to run a business.

Additionally, try to determine whether the buyers have the personality to
run a business.  (How many times have you wondered "Why in the world
are they dealing with the public if they seem to hate people so much?")

Avoid Financing the Sale 
There may be good reasons to finance the transaction for the buyers.  For

example, your accountant may be able to tell you whether there is a tax
advantage.  However, self-financing should be a last resort.  Generally, you
should let the bank be the bank.  

If you are financing the sale because the buyers cannot get the bank to
do it, be ultra-cautious.  Thoroughly check their resources and references.
Also, be certain you get a very larger down payment because that may be
the only cash you see from the sale.

Most often, the new owners will not want to shoulder the blame if the
business fails after they take it over.  Instead they will blame you, perhaps
claiming that you over-inflated the value or that you neglected to tell them
the market was falling or that you didn't tell them the overhead would be
so high.  Never mind that they failed to show up half the time, or put far
too much, too soon into renovations or pocketed money that was needed to
pay overhead.  

Once they convince themselves that it is your fault, they will also con-
vince themselves that they needn't pay you the balance they owe.  If you
take them to court, they will counterclaim against you for more than they
even owe you.

Minimize Futur e Problems
The best way to minimize your risk in selling a business is to see an

attorney before you sign the agreement.  Your attorney can guide you
through the process and suggest wording for the contract that makes it clear
that the buyer knew the potential risks.  

Kenneth Campbell is a partner in the Southport, N.C., law firm of
Prevatte, Prevatte and Campbell (www.ppclawfirm.com).  The firm con-
centrates in real estate law, business law, and estate and probate law.  
Mr. Campbell is also a court-certified mediator and arbitrator. 
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You CAN Change the World
By Joanne Hennessy Thompson

Amid all the commercialism that is to be found during the upcoming holi-
day season, there is an opportunity to give a gift that can eventually come back
to you. You can empower a developing world person lift him/herself out of
poverty. 

There is a program founded by two former Peace Corps workers called
Kiva. It is an on-line way for those of us who have some money, not necessar-
ily a lot, but some money, to offer it in the form of a modest loan to small busi-
ness entrepreneurs in poor countries around the world. Making a loan of as lit-
tle as $25 in some cases to an individual helps a person starting a cottage indus-
try or farmer starting a new crop get a foothold on the future. It helps a busi-
ness bloom. It is as simple as seed money, literally and sometimes figurative-
ly. That little bit of help very often stands between success and failure. 

By logging on to www.Kiva.org, you can select an individual who needs
financial help to establish a business. Often that business helps not only the
individual, but family, friends and even whole villages to escape from the cycle
of poverty. It is not a handout, but a loan. The entrepreneur, in time, repays it.
You can find an on-line listing of entrepreneurs with their businesses and the
amount of money needed. What is remarkable is that many people contributing
anywhere from $25 on up together make up the total loan. Often that means
many lenders together enabled an entrepreneur succeed. How rewarding for all
to work together!

Entrepreneurs who apply for a loan are all screened by micro-financial insti-
tutes before being included in this program. Once the loan is made, the same
financial institutions oversee the entrepreneur's business progress and report
back to lenders. All progress is tracked and can be found online by the lender,
making them a partner in the endeavor. This lets you, the lender “see” the
progress and know how your loan helped.

Is there a chance that you won’t get your money back? Sure, there is a risk
that you might not get your loan repaid, but of the $2,047,235 that has been
lent, only .02% has not been repaid. And, of that .02% the reasons for non-pay-
ment have been due to things like crop failure or sickness such as malaria, not

because of the entrepreneur's lack of working to make the business that the loan
was made for succeed. 

It might help to know that Kiva.org is highly reputable. Oprah Winfrey
together with former President Bill Clinton recently highlighted it on her TV
show. Numerous newspapers have carried articles about Kiva and its success,
all of which are cited on the website. It is supported by Starbucks, Microsoft,
MySpace, PayPal, YouTube, Google, and Yahoo, to name a few business titans.

A local youth group in Brunswick County has chosen Kiva cause for their
fund raiser. The youth group of St. Peter's Lutheran Church on Highway 211,
Southport/Supply Road, is assembling holiday cookie mixes in decorative jars
for sale at $6.00 each to raise money to finance a loan to someone who is part
of Kiva. Felicia Merritt, a member of the youth group, says, “This project is
meaningful. We can really help change the world and lift someone out of
poverty.”

What it comes down to is ordinary people helping ordinary people help
themselves to escape from poverty. What could be better?

This holiday time, just before the year's end when charitable gifts are being
made, might be the perfect time to give a very different gift. Consider making
a Kiva loan yourself, or by giving a Kiva gift certificate to friends who have
everything, and letting them select an entrepreneur. 

To learn more about Kiva, how to get involved, how to get gift certificates,
find a listing of entrepreneurs and the business that they need funding for, as
well as its reputation for fighting poverty world wide on-line micro-financing,
go to http://Kiva.org. 

This just might be the perfect holiday gift. Whether the return on this “gift”
is in the form of being repaid in money or the return is additionally in the form
of the positive feeling you get from what your loan accomplishes, it is worth
it. Consider Kiva.

Mor e Charities: Here are a few of the charitable sites available on the Internet.
www.heifer.org gift of livestock to a village
www.arcrelief.org help for refugees
www.bestfriends.org spaying, neutering, adoption for dogs and cats
www.guidedogs.comhelp for the blind
www.greatgifts.org funds repair of wells in third world countries
www.oxfamunwrapped.comaid for teaches schoolroom needs
www.wheelchairfoundation.org supplies wheelchairs for those who cannot afford them
www.great-gifts.org mosquito netting for third world 
www.thehungersite.comwith a click of your mouse you can feed the needy4672 Long Beach Road

Registration is open to Kindergarten and Elementary Students. 
Don’t sit in the cafeteria or on a playground for hours.

Come to an Arts Based After School Program
Study! Dance! Art! and More!

After-schoolers enjoy: Pick up from school; Snack; 
Homework Tutoring; Dance; Sports Skills; Tumbling; 

Physical Education; Music; Drama; Art; 4H

For more information call 910.367.3841 
Email omtafterschool@gmail.com

Hours are from After School (2:30pm) until 6pm 
Sign up by December 14th to receive a 15% off Holiday Discount
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New Year's Resolutions forYour Small Business
(ARA) - While you're reviewing your year-end budget and gathering infor-

mation for tax time, if you're a small-business owner, it's also a good time to
reassess your computer systems. There may be technological upgrades avail-
able that will enhance your ability to compete and increase profitability. 

Kurt Plank, owner and president of North Station Millwork, manufacturer of
hardwood moldings and flooring, needed to find a way to streamline his
accounting and computer systems, "So I could spend my time on providing
quality product and supreme customer service," he says. 

"After researching other businesses in my field, I knew something else had
to give so I could spend more time focusing on customer service. I looked at
our other processes and decided to make the system updates. It gives us the
advantage that sets us apart from our competitors," explains Plank. 

The first move he made was switching to the Business Care program by
Peachtree. It includes software, unlimited access to support, unlimited access
to training, and you can also get it with payroll tax service included. You wear
many hats as a small business owner -- CEO, accountant, human resources
manager, IT manager, sales -- the job list is endless. The last thing you need to
worry about is whether or not your software is current. Many software vendors
are filling that gap by offering subscription services. 

With the Business Care program, you will always have the latest version of
your software, often with unlimited access to support and training services.
This is a great solution for small business, and will help them maximize their
software investment. 

Here are some other system upgrades that may give your business opera-
tions a boost: 

Remote Access 
It's the up-and-coming way to work and many companies have already

adapted systems for employees to work remotely. If you don't already have it,
research remote access as a way to help employees stay connected from wher-
ever they want to work, and for salespeople to have access to information they
need out in the field. GoToMyPC from Citrix is a great solution for remote
access. You can even manage your business from home, which frees you up
from time spent going to and from the office. 

Payroll 
If your company has outgrown your current payroll system, or you do it

yourself by hand, consider upgrading your accounting software. Updated pay-
roll software can help you by providing you with tax updates to make it easi-
er. Or, outsource your payroll. Peachtree offers a payroll tax service as well as
a fully outsourced payroll solution; you upload your info and Peachtree man-
ages the payroll checks and direct deposit -- one less item on your to-do list. 

Getting Expert Help 
It's a good idea to start working with an accountant on financial planning to

help you foresee the future of your business -- and to reach your goals! If you
need one and don't know where to turn, start locally. Depending on the kind of
accounting software you use in your business, search for an accountant who
knows how to use it. Check with your accounting software vendor; you can
visit sites like www.sagesoftwarepremieradvisors.com to find an accountant
near you. 

For more information about a remote access program, visit
www.GoToMyPC.com. For the Business Care Program and the Sage 
Software Accountants Network, log on to www.peachtree.com. 
Courtesy of ARAcontent

SHALLOTTE ANNUAL COMMUNITY
CHRISTMAS TREE LIGHTING

Shallotte, NC- The Brunswick County Chamber of Commerce and the
Town of Shallotte will present the Annual Community Christmas Tree
Lighting on Friday, November 30 at 6:30 p.m. at Rourk Gardens on
Main Street in Shallotte.  The community is invited to attend the holi-
day event.

The event will include entertainment from The Evelyn Smith Wray
Village School, The Altarmen & Julie and a visit from Santa.  The
Shallotte Junior Woman's Club will serve cookies, hot chocolate and hot
apple cider.

For more information, contact the Brunswick County Chamber of
Commerce at 910.754.6644.

The Brunswick County Chamber of Commerce is a membership driv-
en organization, striving to enhance the quality of Brunswick County by
providing leadership through strengthening and promoting business,
industry and tourism.  The Chamber has been dedicated to creating a
premier place to live, work and play for over 30 years.  For more infor-
mation, call 910.754.6644 or visit www.brunswickcountychamber.org.
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Merchant Service GuideTM

Accountants

Acupuncture

Self Storage

Travel

Turf Grass

Urgent Care

Automobile -- Service & Repair

Beauty Salons

Carpet & Tile Cleaning

Cleaning - Commercial & Household

Detailing - Auto & Truck

Fishing Charters

Insurance Agents

Jewelers

Pest Control

Rentals

Gwen Jones Brunswick County
Bookkeeping & Tax Service               253-4552

Shining Sea Acupuncture LLC    Southport
Kathy Rebeck, M.Ac., L.Ac.       910-599-3081

Village Hairstyling & Tanning Boiling Spring Lakes

3058-1 George II SE                                845-3616

Brunswick Urgent Care Leland
509 Old Waterford Way                           383-2182

S & J Cleaning Service Brunswick County
New Construction wInsured               910-253-7694

Manning’s Pest Control                     Southport
4205 Long Beach Rd. SE                          457-5289

Yeah Right Sport Fishing Charters Southport
www.yeahrightcharters.com                      845-2004

Ken White, LUTCF Southport
8108 River Road                                      457-5289

The Merchant Service Guide is a directory of local businesses and service
companies printed in every issue of your BrunswickMar ke tplace . For
as little as $1.00 per week -- $52 prepaid, your business will be listed
in this convenient directory for the WHOLE YEAR! Get your business
listed today. Simply fill out and return the form below with your check
made payable to:

your BrunswickMar ke tplace
PO Box 11374

Southport, N.C. 28461

Business Information
Business Name ___________________________________________
Address _________________________________________________
City __________________________ State _________ Zip ________
Phone __________________________________________________ 
Fax ____________________________________________________ 
Email __________________________________________________ 
Website _________________________________________________
o 1 Category - $52      o 2 Categories - $78      o Unlimited - $99

o Accounting
o Acupuncture
o Adjusters
o Advertising
o Air Conditioning
o Alterations
o Antiques
o Appliances
o Art Gallery
o Attorney
o Automobiles
o Bank/Credit Union
o Barber
o Beauty Salon
o Beds
o Bicycles
o Bingo
o Boats
o Bookkeeping
o Bowling
o Bridal
o Building Contractors
o Building/Storage
o Bulkheads
o Burglar Alarms
o Cabinets
o Campgrounds
o Campgrounds
o Camping Equipment
o Car Wash
o Carpenter
o Carpet Cleaners
o Carpet Dealers
o Caterers
o Child Care
o Chimney Cleaners
o Chiropractors
o Cleaners
o Clothing
o Computers
o Concrete

o Consignment
o Convenience Store
o Cosmetics
o Day Care
o Day Spas
o Delicatessen
o Dentist
o Department Store
o Discount Store
o Diving
o Docks
o Dog Grooming/Training
o Dry Cleaning
o Dry Wall
o Ear Piercing
o Electric Contractor
o Emergency Medical
o Exercise & Fitness
o Fabric Shop
o Fences
o Fish & Seafood
o Fishing Charters
o Florist
o Formal Wear
o Fountains
o Furniture
o Garden Center
o Gift Shop
o Golf Courses
o Grocer
o Gutters
o Gymnastics
o Health & Diet Food
o Historic Sites
o Hotels
o Hospitals
o Hot Tubs
o Hunting License
o Hypnotherapist
o Ice Cream
o Insurance Agents

o Interior Decorator
o Internet Access
o Jeweler
o Kennels
o Landscaping
o Limo Service
o Linen Supply
o Locksmith
o Mailbox Rentals
o Marinas
o Massage Therapists
o Motorcycle Dealers
o Movers
o Nail Salons
o Newspapers
o Notary Public
o Nursing Homes
o Office Supplies
o Outboard Motors
o Painters
o Party Supplies
o Pest Control
o Pets
o Pharmacy
o Pizza
o Real Estate
o Recreation
o Rentals
o Restaurant
o Shipping
o Signs
o Storage
o Sun Rooms
o Surf Shops
o Taxi
o Travel
o Upholstery
o Veterinarian
o Weddings
o Windows
o Other ________________

Please choose the appropriate category/categories:

149 Holden Beach Rd SW
PO Box 1371
Shallotte, N.C. 28470

Pro Chem Steam Carpet, Tile & Grout Cleaning
Residential wCommercial

Southport, NC 910-620-3383

Randy’s Auto Detailing
Hand Wash & Wax

109 E. 8th Str eet
Southpor t, NC

457-6664 w512-9784
20 Years Experience

Superior Lawn & Garden Supply

4492 N. Main St. wShallotte, NC 28470
910-755-5296

sod wseed wstones wmulches
fertilizer wpinestraw wpalms

Traveling Dolphin
Pamela Evans

Specializing in Honeymoons, Golf
Packages, V acations, Cruises, Group s

www.travelingdolphin.com   (910) 845-3464

List Your Business Here for as little as $1.00 per week!
Call (910) 207-0001

JIM’S
Automotive Service & RepairShop Inc.

910-754-7540
FAX: 910-754-4183

Lee Thompson,, Owner

102 East Moore Street
Southport, NC 28461

Tel (910) 457-5299

COASTAL AUTOMOTIVE REPAIR INC

457-9944
Wrecker Ser vice l Auto R epair l Car Inspections

Used Car s & Par ts

4366 Fish Factory Rd. SE   l Southport NC
Billy Taylor, Owner

(910) 457-7181
Fax: (910) 457-7678

4711 Southport-Supply Rd.
Southport, NC 28461

ANNI SEITZ
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The Southport-Oak Island Ar ea Chamberof Commerce along with Wal*Mar t
Super Store General ManagerHarr y Anderson & Wal*Mar t Associates celebrate
the remodeling of the Southport location on Friday, November16, 2007.  

carcarolinaolina is on stands now!is on stands now!
Pick up your copyPick up your copy. . 
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Boiling Spring Lakes
ABC Store

Banana Boat Landing
Boiling Spirngs Lakes Mini Mart

Iapalucci Law Firm
Kopps of Boiling Spring Lakes

The Lakes Golf Course
Old Brunswick Country Store

VFW

Bolivia
ABC Store

Brunswick County Offices Cafe
Brunswick Community College

Calabash
ABC Store

Back Porch Ice Cream
Calabash Smoke Shop

Granny Allyns Country Kitchen
Head Hunter Barber Shop

Hickmans Crossroads Library
Klassics Ole Time Favorites

Minute Man Express
Reflections Stained Glass 

Seaside Drugs
Sunset River Marketplace
Sunrise Pancake House

Terra Sticks Home Furnishings

Delco
ABC Store

Citgo Station
Sam’s Pitt Shop

Half Hell Swamp
Dorothy Essey & Assoc. Century 21

Worms and Coffee

Leland
ABC Store

Eddie Romanellis
Gaylyn’s Diner
Leland Library

Magnolia Salon & Spa
Magnolia Greens D Store

MidState Petroleum Inc. BP
Piggly Wiggly
Port City Java
Shirley’s Diner

Oak Island
ABC Store

Beana’s Restaurant
Boys Under the Hood

Brunswick County Airport
CJ’s Corner Store

China Garden Buffet
Dorothy Essey & Assoc. 

Century 21
The Flying Pig

G.V. Barbee, Sr. Library
Haag’s Seafood

Hughes Gas and Grocery
Jiffy Convenience Store

Kangaroo Express
Oak Island Recreation Center

Oak Island Sub Shop & Salads Too
Prudential

Russell’s Place Restaurant
Seaside Drugs

Ocean Isle
Mary B’s BBQ & Grill

Big Nell’s Pit Stop

Shallotte
ABC Store

Brunswick Community Hospital
Dodge City BP
Hills Grocery

Jim’s Automotive Service & Repair
Jones Ford

Jumpin’Java
Lowe’s Market

Naber Chrysler-Plymouth
Ocean City Chevrolet

Shallotte Chamber of Commerce
Shallotte Senior Citizens Center
Southeastern Welcome Center

Sunshine Cafe'
Thomas Drugs

Wal-Mart

Southport
ABC Store

Blue Crab Blue
Dosher Memorial Hospital

Eric’s Grill
Food Lion
Great Clips
Kangaroo

La Rosa’s Restaurant
Lowe’s Foods

Margaret & James Harper, Jr. Library
Novent Urgent Care

PJ’s Restaurant
River Run Laundromat

Ross Barber Shop

Southport (cont.)
San Felipe Mexican Restaurant

Sandfiddler Restaurant
Sentry Self Storage

Southport Chamber of Commerce
Southport Motorcars

Splish Splash
Surfers Restaurant

Tatum Seafood, Inc.
Wal-Mart

Sunset Beach
ABC Store

Century 21 Sunset Vacation Rentals
Ocean Ridge Golf Course

Piggly Wiggly
Sunset Gourmet

Wilmington
Cape Fear Hospital

New Hanover Hospital

Winnabow
ABC Store

Young’s Gas & Grocery
Old Fort Golf Course

Gator Hole
Handy Hugo’s

Add your business as one of our
Distribution Locations.

Contact:
your BrunswickMARKETPL ACE

PO Box 11374
Southport, N.C. 28461
phone:(910) 207-0001
fax: (910) 221-7606

Distribution Locations




